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Brussels, 04 August 2016

DIGITALEUROPE has been asked to provide data on television models placed on the market in order to contribute
to an energy label database pilot project undertaken in Germany. We would like to take this opportunity to also
make some general comments on the project.

Overall, DIGITALEUROPE does not support the introduction of a confidential database, since in our view it would
be disproportionate in terms of costs and burden on manufacturers. There is a risk of losing confidential business
data, know-how and IPR. In addition there are uncertainties concerning liability and potential negative
consequences on businesses in case of technical or similar failures of the database.

It is not clear how this pilot project will feed into the EU policy making process. However, industry would like to
reiterate the importance of a thorough and representative stakeholder consultation on the development of any
potential database. Given the short timeframes for implementation of this pilot project, it is understood that the
stakeholder consultation will be limited in scope and it is important that conclusions from this are not
automatically transferred and assumed to apply in the broader context of products and equipment. There is a
concern that details of the database are being discussed prematurely and without time for detailed input from
manufacturers (for some the data is managed outside of Europe).

Some more specific points are outlined below.

Complexity of data management must not be underestimated. Manufacturers have varying ways in which data is
managed and will be impacted by a database in different ways.

e Details of a database shall be defined after proper consultation of the relevant stakeholders, and
practicalities of a database shall be detailed in a delegated act.

e The database should limit any required submission of technical and supporting documentation only to
those records that are essential to its scope. In any case the availability of supporting documentation
should be restricted to the authorities and adequately protected from unwanted access. This
documentation can contain confidential information and this should not be required before the product
launch / announcement.

o Any confidential information from the technical documentation should continue to be managed
only bilaterally between Market Surveillance Authority and individual supplier.
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e In order to maintain a level playing field for industry and to avoid free riders benefiting from not
submitting data or submitting incorrect data, completeness and correctness of data in a database should
be ensured through database and product checks.

e Product registrations/QR codes are not seen as an appropriate solution to free riders due to the
complexity of linking individual product codes to each label and the many potential model code
variations.

o It can be envisaged that this will also become particularly complex when considering importers
that need to register products and the possibility of consequent multiple entries. Data on the
label will need to be determined early on in the product launch process which may not be in line
with manufacturer procedures.

o It should not be necessary to register all model code variations in the database as this will change
how competitor information regarding European markets is made available.

e Providing data on manufacturers’ servers shall only be optional. External, third-party, access rights to
internal company servers is not possible in many cases.

e DIGITALEUROPE agrees with the principal of inputting data which then leads to generation of a fiche and
label. Data requirements should be limited to that which is required by energy labelling regulations and
should not be required before products are placed on the market.

o DIGITALEURQPE is open to piloting the suggestion to use the Pl template.

e Any mandatory submission of data into a database shall not result in any delay of product market
introduction, e.g. due to technical default of a database.

e Information on how many products and where products are sold should not be included as this is not
legally required and is beyond manufacturer control.

For more information please contact:
Sylvie Feindt, DIGITALEUROPE’s Policy Director
+32 2 609 53 19 or sylvie.feindt@digitaleurope.org
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ABOUT DIGITALEUROPE

DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest IT,
telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE wants
European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the
world's best digital technology companies.

DIGITALEUROPE ensures industry participation in the development and implementation of EU policies. DIGITALEUROPE’s
members include 62 corporate members and 37 national trade associations from across Europe. Our website provides
further information on our recent news and activities: http://www.digitaleurope.org
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Corporate Members

Airbus, Amazon Web Services, AMD, Apple, BlackBerry, Bose, Brother, CA Technologies, Canon, Cisco, Dell, Dropbox, Epson,
Ericsson, Fujitsu, Google, Hewlett Packard Enterprise, Hitachi, HP Inc., Huawei, IBM, Ingram Micro, Intel, iQor, JVC Kenwood
Group, Konica Minolta, Kyocera, Lenovo, Lexmark, LG Electronics, Loewe, Microsoft, Mitsubishi Electric Europe, Motorola
Solutions, NEC, Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC,
Samsung, SAP, SAS, Schneider Electric IT Corporation, Sharp Electronics, Siemens, Sony, Swatch Group, Technicolor, Texas
Instruments, Toshiba, TP Vision, VMware, Western Digital, Xerox, Zebra Technologies, ZTE Corporation.

National Trade Associations

Austria: 100 Germany: BITKOM, ZVEI Slovakia: ITAS
Belarus: INFOPARK Greece: SEPE Slovenia: GZS
Belgium: AGORIA Hungary: IVSZ Spain: AMETIC

Bulgaria: BAIT

Cyprus: CITEA

Denmark: DI Digital, IT-BRANCHEN
Estonia: ITL

Finland: FFTI

France: AFNUM, Force Numérique,
Tech in France
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Ireland: ICT IRELAND

Italy: ANITEC

Lithuania: INFOBALT
Netherlands: Nederland ICT, FIAR
Poland: KIGEIT, PIIT, ZIPSEE
Portugal: AGEFE

Romania: ANIS, APDETIC
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Sweden: Foreningen
Teknikforetagen i Sverige,
IT&Telekomfbretagen

Switzerland: SWICO

Turkey: Digital Turkey Platform, ECID
Ukraine: IT UKRAINE

United Kingdom: techUK
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